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A Letter from the President

A Public Relations Student Society of America at Louisiana State University Publication

Here we are – in the midst of 
midterms and only weeks from 
Halloween. There’s always a silver 
lining to the clouds, right? 

To complete that silver lining, 
PRSSA is here to help you make 
the rest of this year great. I am 
already proud to see our members 
accomplish so much. From ImPRint 
Communications’ successes with 
Hands Producing Hope to our very 
first Tour de PRSSA, we are pushing 
past boundaries to try new things. 
Please join us and experience 
PRSSA in a whole new way!

One of those opportunities comes 
in the form of a business meeting 
refresh. With themed months, 
we offer our members both 
professional insight and interactive 
workshops to better themselves in 
key areas of PR. 

This month focuses on media 
relations, a crucial part of our 
careers. In addition to Matthew 

Sigur’s take on pitches from a 
journalist’s point of view, we are 
also proud to offer a news release 
workshop led by Manship professor 
Dr. Moore-Copple. 

Not sure if media relations is for 
you? Check out Meagan Morvant’s 
change of heart on page 3. Have 
some questions about media 
relations in the field? Meet our 
advisers on page 5, and then reach 
out to them with your questions. 
Want to know more about getting 
involved and gaining experience 
now? Your executive board and I 
are here to help make that happen.

As we lead into the second half of 
the semester, keep an eye out for 
some great events coming your way 
from PRSSA. I hope to see you all 
there!

Tara Hebert
President

Manship Senior
@THbear94

Did You Know?
Media relations 
specialists send press 
releases to people who 
are closely associated 
with the client, industry 
or audience—it doesn’t 
have to necessarily be 
sent to top blogs. 

Search engine 
optimization is crucial 
for media relations as it 
directs traffic to websites 
with relevant keywords. 

Stay Connected

@THBear94
@daniellenkelley
@jolenaa_ann

@lilbri_bri
@marissaladams
@RigolMiranda
@darlanguyen_
@hannahalkadi

@Mark_Landry1
@jasapharr
@sbank16 Next Meeting: News Release Workshop

Led by Dr. Jensen Moore-Copple, Manship professor 
and former PRSSA at LSU faculty adviser

Thursday, Oct. 22

*Via burrellesluce.com

with your
Executive Board:
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December

September

Su Mo Tu We Th Fr Sa
1 2 3 4 5

6 7 8 9 10 11 12

13 14 15 16 17 18 19

20 21 22 23 24 25 26

27 28 29 30

- Meetings/Gatherings/Workshops
- Service Events

Su Mo Tu We Th Fr Sa
1 2 3

4 5 6 7 8 9 10

11 12 13 14 15 16 17

18 19 20 21 22 23 24

25 26 27 28 29 30 31

Su Mo Tu We Th Fr Sa
1 2 3 4 5 6 7

8 9 10 11 12 13 14

15 16 17 18 19 20 21

22 23 24 25 26 27 28

29 30

Su Mo Tu We Th Fr Sa
1 2 3 4 5

6 7 8 9 10 11 12

13 14 15 16 17 18 19

20 21 22 23 24 25 26

27 28 29 30

November

October

- National Conference in Atlanta, Georgia

*Dates are subject to change

Mark Your Calendar: Fall 2015
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Journalist Shares Insight on Media Relations
Matthew Sigur, editor of The Advocate’s weekly 
entertainment Red section, spoke to PRSSA members 
Oct. 8. 

“To me, as a journalist, public relations can be my best 
friend or my worst enemy,” Sigur said. He noted the 
importance of writing a story that is newsworthy. He 
expressed frustration with the number of irrelevant 
press releases he receives in a day, which he often 
deletes. 

He also encouraged members to make journalists or 
the media listen to their stories. “Don’t be a bother, but 
if you’re doing something relevant, something good and 
worth a damn, then sell the idea,” Sigur said. 

Sigur provided tips to grab a journalist’s attention:
  • Write a catchy, yet professional lead
  • Create a well-crafted release that’s similar to a   
     story
  • Provide multiple forms of contact in releases
  • Catch their eye with a creative subject line in an email

An alumnus of LSU Manship School 
of Mass Communication, Sigur 
was a writer for LSU’s The Daily 
Reveille and LEGACY Magazine. 
After graduation, he became a 
general assignment reporter for 
The Daily Advertiser in Lafayette, 
Louisiana covering food, crime and 
entertainment topics. He returned 
to Baton Rouge as a staff writer for 
225 Magazine in 2013. 

A Change in Heart for Media Relations
     “What is media relations?” I asked myself 
this question when I was chosen as the head 
of the media relations department for ImPRint 
Communications in September.
     In a way, I was thrown to the wolves.  As a 
new mass communication major, I had no clue 
what I got myself in to. I wasn’t even sure I 
wanted to pursue public relations. It turns out 
that I absolutely love media relations. Put simply, 
media relations is informing the media about an 
organization and its clients.  
     For example, whenever ImPRint 
Communications participates in an event or 
promotion for a client, the media relations 
department is there to document it. The 
department gathers pictures, quotes and notes 
from the events. Later that night, the department 
compiles all of the information and writes out a 
press release. 
     The press release is sent to local media 
within two days of the event, and it includes all 
of the information each medium needs to write 
a story. Releases contain details of how ImPRint 
Communications was involved, quotes from the 

events and pictures with a suggested caption. 
Once the release is sent, the media relations 
department makes follow-up calls to ensure each 
medium received the information. After that, 
the department tracks how many media pick up 
the story.  The next event rolls around, and the 
department does it all over again. 
     The focus of ImPrint Communications’ media 
relations department is to relay the latest firm 
information to the media in an easy-to-understand 
format. The trick is to write in a way that 
catches the media’s eye, yet is still professional. 
Newspapers and television stations receive press 
releases constantly, so it is important to write 
creatively to grab the media’s attention.
     Media relations is just one branch on the 
public relations tree, but it is a great field. I highly 
suggest everyone look into it. Who knows, maybe 
you’ll fall in love with it like I did. 

Meagan Morvant  
PR Sophomore

@MeaganMorvant



Page 4

Membership is Worth More than Money
    At PRSSA’s committee taster event, Tour de 
PRSSA, there was a giveaway for free membership 
for completing the full tour. By luck of the draw, I 
won! I am so fortunate to be a part of a wonderful, 
professional organization and thankful that I won the 
free membership. 
    My goal this semester is to be more active in 
PRSSA, which includes joining the communications 
committee. I was not part of a committee last year 
because I didn’t know what the committees actually 
did or the time commitment it required. 
    Tour de PRSSA was the perfect opportunity for 
me to answer those questions.  The committees 
presented themselves in such a creative (and tasty) 
manner. Filling out a “passport” at each station 
motivated me to continue through the tour. PRSSA 
didn’t have a “tour” of committees last year, so I 
hope to see Tour de PRSSA next year.
    PRSSA offers many more opportunities besides 
committees. Being a member of PRSSA has opened 
the world of public relations for me. In the past 
year, I received an overflowing amount of advice 
from influential PR professionals who were often 
Manship School graduates. PRSSA also gave me 

Updates from ImPRint Communications
     ImPRint Communications started the 
year off with a bang. On behalf of the ImPRint 
Communications executive board, we are so proud 
of our new members and their accomplishments. 
Everyone stepped up to the plate to help ImPRint 
impress our eight clients, which include AT&T, 
American University of the Caribbean, The Unity 
Project and the Baton Rouge Zoo.

     

     ImPRint is also proud to announce the success 
partnering with a local non-profit, Hands Producing 
Hope (HPH).  The firm helped launch HPH’s 
fundraising campaign through two promotional 
events. Members acted as coordinators of the 
events allowing it to run smoothly. With ImPRint’s 
help, Hands Producing Hope raised a total of 
$1,700, which almost doubled the non-profit’s 
fundraising goal. ImPRint looks forward continuing 
work with HPH throughout the semester. 
     The media relations department wrote a news 
release about the fundraiser. This gained exposure 
for ImPRint and HPH as well. The Daily Reveille 
contacted the founder of HPH for an interview 
because of the firm’s news release. The release was 
published on the national PRSSA website, and it is 
due to run in The Advocate. 
 

Jennifer Tran
Manship Sophomore

@jayceetran2018

Kayla Magee
ImPRint Communications 

Assistant
Manship Senior

@kaydmagee

PRSSA Service Director Sabrina Banks explains the mission of 
PRSSA’s service committee to members TiShanna Dillard and 
Brittany Little, Sept. 24 in the Holliday Forum.

ImPRint members Caitlyn Atkinson, Niara Woods, Darla Nguyen 
and Alaina Williams stamp their handprints on HPH’s banner, Sept. 
26 at the Ogden Park Art Prowl promotional event.

insight on the different areas of public relations. In 
the end, I made the informed decision to focus in 
media relations. I feel that my strong suits are in 
writing and media relations tends to focus more 
on writing than any other area in PR. 
    I was fortunate this year to win the free PRSSA 
membership. However, I will still invest the money 
into maintaining my membership in PRSSA for 
years to come. While it is a hefty 
fee, the benefits that PRSSA offers 
far outweigh the costs. 



Stafford’s first public relations job was for the Boston College Center for Corporate Community 
Relations. “My position was “on the phones” calling people in Atlanta to ask them to answer a phone 
survey about various corporations and their reputation for corporate giving in Georgia. They hired me 
because I had a southern accent and the people of Atlanta were hanging up on the New Englanders 
who worked there. Because of it – I’ll always answer a phone survey. It’s a terrible job.”

Meet the New Advisers of PRSSA at LSU

Wilks completed her bachelor’s in mass communication at the LSU Manship School of Mass 
Communication in 1998. She achieved her accreditation in public relations (APR) in 2009 by the 
Universal Accreditation Board and the Public Relations Society of America (PRSA). Wilks attributes 
her start in public relations to PRSA. “After graduation, I moved to San Antonio and attended my first 
PRSA meeting. I brought my resume and had two job interviews lined up by the end of the meeting. I 
accepted one of those positions and the rest is history.” 

Stafford Wood works at the intersection of technology, graphic design 
and public relations. As co-founder and principal of Covalent Logic, an 
adaptive communications firm, her work recently won 17 awards from the 
American Advertising Federation including three Best In Show awards for 
Copywriting, Integrated Campaign and Interactive. She has been personally 
chosen as Junior Achievement and Business Report’s Young Businessperson 
of the Year. 

Her favorite experience as co-founder of Covalent Logic is reading tweets 
via satellite phone to someone in Tahrir Square, Egypt, during the Arab 
Spring. She tracked security issues for a client, which ultimately helped save 
lives. Stafford is a graduate of LSU 1995 in political science with a minor in 
Eastern European, Soviet and Russian Area Studies. 

“My favorite part of work with PRSSA is what I learn from you 
all as you challenge my assumptions.”

“I look forward to helping students find their niche in the PR 
world. There are so many great opportunities today. I embrace the 
challenge of connecting the right people with the right opportunity, 
and watching how their careers develop through the years.”

Sadie Wilks joined the Manship School in August 2015. Her favorite 
experience as an LSU professor thus far is working with individual students 
to help them solve problems and to develop new skills, in addition to walking 
by Mike’s habitat every morning. 

She previously served as vice president of communication at Louisiana 
State Medical Society. She has an extensive background in communication 
and public relations, including special events, website and social media 
management, strategic planning, volunteer recruitment and fundraising. She 
also served as managing editor for the Journal of the Louisiana State Medical 
Society, a scientific, peer-reviewed medical journal.   
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Sadie Wilks
Faculty Adviser
Manship School 
Instructor
@sadiepr

Stafford Wood
Professional Adviser
Co-Founder and 
Principal of Covalent 
Logic
@staffordlogic



NOTES:

Website: www.prssalsu.com

PRSSA at LSU @PRSSALSU PRSSA LSU

PRSSALSU PRSSALSU PRSSALSU

Email: prssalsu@gmail.com


