
 

By now, many of us should understand that 
diversity not only comprises race, but also 
encompasses different religions, political 
beliefs, ethnicities, social views, genders, 
disabilities and more. While public 
relations professionals work strategically 
to target certain demographics and 
markets for campaigns, there is still a lack 
of diversity among those working in the 
public relations field.
 We spend so much time trying to 
get a certain group to support our client’s 
campaign that we forget to include them in 
our workplace. If someone applied for a job 
with a public relations professional, what 
would happen if they weren’t dressed the 
way we liked or had a thick foreign accent? 
We would probably give them a harder 
time than if we wanted them to back our 
client.

 When everyone in a company or 
organization looks and acts the same, 
it turns away those people that are 
underrepresented. Just the other day 
I researched open public relations 
internships and experienced found 
that the majority of companies had 
staffs composed of mostly middle-
aged Caucasian men in senior-level 
positions with a few Caucasian 
women filling in the gaps. Those 

companies didn’t appeal to me due to the 
absence of diversity in regards to race nor 
age.
 As the 2013-2014 diversity committee 
chair, it is my goal to raise awareness about 
the lack of diversity in the public relations 
profession. We can do that through events 
like Relay for Life and the AIDS Walk. I 
want us to put on a disability awareness 
campaign. 

                                                      

The PRSSA at LSU Diversity Committee 
received the Love Purple, Live Gold Most 

Outstanding Multicultural/Diversity 
award for 2012-13. We would like to 

continue the strength of this committee.  If 
you are interested in joining the Diversity 

Committee, please email prssalsu@gmail.com
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The PRogress Report is PRSSA at LSU’s revamped, monthly newsletter produced by students for students. We strive to bring you current, PR-related news, but we would love your help. Did you have a fulfilling internship experi-ence? Want to share your social media expertise? If you are interested in contributing, please contact PR Director Erin Kenna at erinmkenna@gmail.com. It’s a great way to get published and have some portfolio-worthy material. Plus, members will receive one point toward active membership. 
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We welcome diversity
by De’Andra Roberts

What to expect in Philadelphia, p. 7
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 There are a thousand different 
activities we go through everyday, 
but one saying that can be applied 
to all of them is: “You’ll get out of 
something what you put into it.”
 My PRSSA success story can be 
based solely on that. When I became 
the public relations director for the 
2012-2013 school year, we decided 
to “revamp” the position, and I sud-
denly had the longest to-do lists out 
of all the executive board members. 
I was overwhelmed, but I told 
myself one thing: I’ll get out of this 
what I put into it — so I better 
give it my all. Here are five steps 
to doing the same as a member of 
PRSSA:

 1. Read your email. 
You would be surprised the amount 
of opportunities and important in-
formation we can throw in an email. 
Take time to read the emails you 
subscribe to, and you might actually 
remember why you subscribed to 
them in the first place. 

 2. Follow our Chapter and 
PRSSA National on social media.
Did you see our graphics featured 
on PRSSA National’s Facebook? Or 
the Chapter news we were featured 
in? Follow @PRSSANational and 
@prssalsu on Twitter, and “like” 
PRSSA National and PRSSA at LSU 
on Facebook, and you next time you 
won’t miss it. There are always great 
articles and funny memes posted for 
you to enjoy.

 3. Join a committee.
Committees hold the most oppor-
tunity with our Chapter. You get 
to know more people in a closer set-
ting, and you get to help with a cer-
tain project we have going on. Love 
event planning? Join the socials or 
regional conference committees. 
Want to create social media policy 
for LSU or create social content for 
our Chapter? Join the social media 
policy or communications commit-
tees. The Chapter is your oyster.
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Letter from the President
by Paige Weber

Your new Treasurer is... De’Andra Roberts
De’Andra Roberts is a sophomore 

majoring in mass communication 
with a concentration in public 
relations. Roberts is double minoring 
in business and Spanish. She hopes to 
one day start her own entertainment 
PR Firm. The Atlanta native currently 
serves as the Multimedia Director for 
LEGACY Magazine. 

Roberts interests include 
gymnastics, reading, creative writing,  
shopping, and she loves indulging in a 
Strawberry Banana Rendezvous from 
Coldstone Creamery. When Roberts 
was younger, Nick Cannon was a 
frequent visitor; her dad was the band 
director in the movie “Drumline” 
and they became close. Roberts is a member of ImPrint Communications and will serve as the 

treasurer and diversity committee director. 

Coming up in 
Community Service

· Boo at the Zoo
Where: BREC Baton Rouge Zoo
When: Saturday, Oct. 19

· Community Trash Walk
Where: BREC Baton Rouge Zoo
When: Sunday, Oct. 27
Time: 9 a.m. until noon 

· Canned Food Drive
When: November 1-22

Who to follow: 
Jake Terry: @LSUJake

Alex Wommack: @awommack

PRSSA National: @PRSSANational

Manship School: @ManshipSchool

National Conference: @PRSSANC

Melissa Thompson: @melissameghan

Please contact Malena Moreau, 
mmore16@lsu.edu, to sign up 

for a service event.
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Melissa Thompson
Coordinator for LSU CxC

How did you get started in your career?

I moved from my very small hometown, Searcy, Ark., to attend LSU in 2002.  
After I graduated from LSU in 2006, I moved to Memphis to pursue my 
master’s and doctorate in communication.  While in graduate school, I worked 
as a communications coordinator in the marketing department at Le Bonheur 
Children’s Hospital.  When I moved back to Baton Rouge last August, I knew I 
only wanted to work at LSU.  Luckily for me, the perfect position, coordinator 
for Communication across the Curriculum (CxC), was open and I jumped at 
the chance.  It is truly a dream come true to work at LSU.  

What is the best piece of professional advice you’ve received?

It sounds cliché, but my favorite piece of advice related to work is to find something you love and figure 
out a way to get paid for it.  I’ve worked at LSU for 10 months, and there hasn’t yet been a day that I didn’t 
want to go to work.

What is your favorite part about being in the public relations field?

I love the people you meet along the way.  During my tenure at the hospital, I often would walk the floors 
of the hospital just to meet the families.  When you stop and give someone your time and ear, they will open 
up to you and tell the stories for you.  

What is the most important thing we (as students) should do before entering the workforce?

I wish someone would have told me that your first job (or first few jobs) might not be the one you really 
want, but that doesn’t mean it won’t happen one day.  I’m extremely lucky that my job in Memphis 
and my job now are the exact jobs I want.  However, if I would have known this fact, I might have 
appreciated my first job even more.  

How do you see public relations developing in the next 5-10 years?

The field of communication in general is constantly evolving.  And each branch must do its research 
in order to stay relevant.  We’ve all seen how the use of social media can make or break a company or a 
brand.  I hate to sound like a person who is harping on the younger generation, but I’m very curious to 
watch how the current generation of college students will handle the transition of being a child/teen with 
social media literally at their fingertips at all times to an adult who must now manage all the personal 
content they unleashed in their younger years with no permanent “delete button.”  I wish the campaign 
directors for future political figures lots of luck.  

While Melissa grew up in Searcy, Ark., she was born in Louisiana and will forever claim it as her 
home.  She enjoys learning about how people communicate, both verbally and non-verbally, and 
holds multiple degrees in communication (BA – LSU; MA and PhD, ABD – University of Memphis).  
She recently obtained her dream job at LSU in the Communication across the Curriculum (CxC) 
program.  Her passions include: spending time with her family, learning about communication, 
photography, flower design, event coordinating, good coffee, trying new recipes, cycling & spinning 
and all things LSU.

Your new Treasurer is... De’Andra Roberts
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Ashley Monaghan
Current position:  
Social media and blogger intern at 
The Revival Outpost
•	 Weekly blog posts promoting the store, 
•	 Social media account manager,
•	 Promotion of store through traditional 

public relations methods,
•	 Interview audience for feedback, and
•	 Research individual lines that fit        

Revival’s aesthetic.

Christina Riviere
Current Position: 
Social media and digital marketer at 
dezinsINTERACTIVE
•	 Creator of monthly and weekly email         

marketing, 
•	 Social media account manager for several 

clients including dezinsINTERACTIVE,
•	 Company blogger,
•	 Email content creator, and
•	 Webmaster.

Jourdan Williams 
Prior position: 
Communications intern for 
Representative Barbara Lee 
•	 Social media manager, 
•	 Editorial calendar producer,
•	 Speech writer,
•	 Organize various media contact lists, 

and
•	 Coordinate press conferences. 

Where’s the diversity in public relations? 
Public relations has no boundaries. We are taught that we can pursue any industry, and there is flexiblity in 
the field of public relations. Each month we will spotlight one member who has had an interesting 
experience outside of the classroom. We want to showcase how broad our field is, and we would love to 
hear about your internship or opportunity in the future.

I worked three days a 
week during the summer as 
the summer communications 
intern for Strategic Experiential 
Group, and I would work 
directly with their Public 
Relations representative 
occasionally. When I did work 
with her I would do celebrity 
mailers. For these mailers I 
would put together a box of 
goodies from  certain companies 
and mail them to strategically 
selected celebrities that would 
represent their brand well. 

These companies, such as 
Under Armour and Vita Coco, 
would send me their products 
and I would put them together 
in a presentable fashion. I 
would also write a letter to the 
celebrity about the products. 

During this internship 
my tasks would vary. I mainly 
did quality control, event 
summaries, event statistics and 
recapping the success of past 
events for Belvedere, Grand 
Marnier and Glenmorangie. 
Each company had a different 
marketing program in place to 
reach out to new consumers 
to taste their product. I would 
join in on conference calls to 
help ensure the program was 
running smoothly.

After the events were 
complete we analyzed any 
issues and how they could be 
resolved in the future. When 
the program was coming to an 
end we would put together an 
overall recap and begin creating 
a new training manual for the 
next program. During this 
time I would make Mood/Idea 
boards through Powerpoint by 
putting together different looks 
and feels for the next program. 
This was one of my favorite 
parts because I got to sit on 
Pinterest for hours! 

Learning to evaluate
by Marie Jansen

Vote for the next internship story by tweeting 
@PRSSALSU with number 1, 2 or 3! 
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The Public Relations Student 
Society of America at LSU hosted 
“The Running Dead” 5K on Saturday, 
Sept. 28, 2013 at 10 a.m. The race 
began at Raising Cane’s Dog Park and 
continued along the LSU Lakes. More 
than 65 participants enjoyed the 3.1 
mile run for their lives and occasional 
zombie outrun.  

 The event came to life as 
the participants transformed into the 
walking dead due to zombie-inspired 
face painting and shirts with the 
quote, “Run like a zombie is chasing 
you.” Zombies pointed runners in the 
correct direction during the course of 
the race leading to the finish line. 

LSU gift baskets were presented 
to Lucky Prosper (best male time) and 
Sydney Johnson (best female time). 
Jocelyn Copple received an award for 
best kid zombie costume, and Amanda 
Kuylen won best dressed for adults. 

“It was a lot of fun! I loved the 
theme and for it to be our first run, 
I was very proud of my friends and 
myself. We kept each other motivated 
and had a blast the entire time,” said 
Johnson after the race.

 The amount raised from 
sponsorships and registered runners 
was $2,220, and the proceeds from this 
event will help support seven PRSSA at 
LSU members in their funding efforts 
to attend the 2013 PRSSA National 

Conference in Philadelphia, Pa. 
The four-day conference allows 

college students to learn more 
about the public relations industry 
through networking with industry 
professionals, exclusive workshops and 
discussion sessions. The theme of this 
year’s conference is “Foundation for 
Innovation,” focusing on creativity 
and inspiration in an ever-changing 
and innovating field. 

“It was so much fun to see everyone 
in zombie costumes running around 
the lakes to support our members. The 
event was an overall success, and we’re 
so thankful that our firm could put it 
on for us,” said Paige Weber, chapter 
president of PRSSA at LSU.

The Running Dead was sponsored 
in part by PRSSA at LSU, Fuse, 
Beuerman Miller Fitzgerald, Otey 
White & Associates, NutriShop and 
Lucretia Burton & Associates. “The 
Running Dead” 5K was put on by 
ImPRint Communications, PRSSA 
at LSU’s student-run firm. “After 
months of hard work in planning ‘The 
Running Dead’ 5K, we’re so proud 
of how it turned out. Everyone had a 
great time with the zombie theme, and 
we were able to raise a lot of money 
for the PRSSA members attending 
National Conference later this 
month,” said Megan Gibbs, ImPRint 
Communications co-director. 

                                               

1.  Initiate and complete at least one 
community service project.

2.  Strengthen your relationship with 
your PRSA sponsor Chapter.

3.  Give attention to ethics in at 
least one Chapter meeting.

4.  Confirm that at least one 
Chapter member applies for 
an individual National PRSSA 
scholarship or award.

5.  Confirm that your Chapter 
applied for at least one national      
PRSSA award.

6.  Implement at least one           
National initiative.

7.  Confirm attendance by at 
least one Chapter member at 
National Conference, National 
Assembly, a Regional Conference or       
Leadership Rally.

8.  Gain positive attention for your 
Chapter in at least one campus 
or community publication or           
other media.

9.  Extend an invitation to students/
faculty from other disciplines to    
attend at least one Chapter meeting.

10. Confirm that at least 10 percent 
of your graduating seniors applied 
for PRSA Associate Membership.

PRSSA Star Chapter 
Award Requirements:

One of our initiatives this year is to 
win the PRSSA National Star Chapter 
Award. We won the award at the 2011 
PRSSA National Conference and plan to 
win it again in 2013. We would appreciate 
your help in achieving this goal.

In order to win the award, Chapters 
must complete eight out of the 10 
criteria and submit an application to                     
PRSSA Nationals:

Zombies + public relations = running dead
by Erin Kenna

Rowan Knight and Jocelyn Copple

Sydney Johnson, Bruce Ford and 
Lucky Prosper

Zombie-inspired make up was provided PRSSA at LSU executive board 



       I was the 
freshman in 
high school 
w o n d e r i n g 
what college I 
was going 
to. I guess 
my mind 
has always 
been set on 
the future. I 
wanted a 
career now. I 

have been performing for as long as I can 
remember, so my original plan was to sing 
my way to fame by the time I turned 18. 
That day came and left, and thankfully I 
caught the notion early on that performing 
for the rest of my life would most likely 
not be my career. My senior year of high 
school, I sat down with my mother and 
weighed many different options for majors, 
but mass communication seemed to be the 
one what fit me perfectly. 

pub· lic re· la· tions
noun
1. The strategic communication process 
that builds mutually beneficial relationships 
between organizations and their publics.
          The most difficult part was choosing 
a concentration, but once I explored the 
versatility of PR, I was hooked instantly. 
I’ve always had my hand in everything — 
keeping busy, delving into tons of different 
activities and overbooking. It’s what makes 
me happy; it’s fulfilling. There are so many 
jobs out there involving PR in thousands of 
different fields. The best part is that there 
is diversity outside as well as the inside of 
the classroom. In PR you learn elements 
of business, art, psychology, languages and 
more. You learn problem solving, strategic 
planning, event planning, public speaking, 
damage control and ethics. 
       I’m going to learn about all of the 
elements that go into effective PR. I’ll 
learn how to handle media attention, 
communicate correctly and efficiently 

and write press releases. I’ll be designing 
ads, writing news and learning the basics 
of broadcast media. I get excited even 
thinking about it. 
        PR is for the go-getter — a person 
who is always up-to-date. They’re organized 
and have a flair for writing. They love 
a fast-paced environment and working 
with a variety of people with a range of 
different skill sets. They’re leaders. They 
influence and motivate their surroundings 
wherever they go. It’s something that can 
easily embody you and vice versa. When I 
think about what I’m getting in return for a 
public relations degree, the question “Why 
PR?” seems silly. It’s my passion. It’s who I 
am. I know, and I’m positive that my fellow 
colleagues in public relations feel the same, 
that I am a Manship girl.  
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Why public relations? by Ashley Monaghan

Join the conversation: 

PRSSA at LSU member, class of 2017

We encourage you to join the conversation by utilizing 
#geauxPRSSA at events, business meetings, service projects and 

social events. The following are highlights from the semester: 

Philadelphia, here we come
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ACTIVE POINT SYSTEM

    To be considered an active member of PRSSA, dues 
must be paid and five points must be earned by the 
end of the semester.  Active members are eligible to 
run for officer positions and are able to receive awards 
given at the end of each semester.  Active members will 
also have access to PRSSA National Conference funds 
and in-state & out-of-state agency tours. Each activity is 
worth one point:

• Attended a business meeting;
• Participated in a volunteer effort or service project;
• Involved in affiliated student-run firm, ImPRint 
Communications; 
• Involved in a committee formed by the executive board;
• Assisted in fundraising for PRSSA;
• Attended a PRSSA workshop or special event;
• Wrote an article for PRSSA at LSU’s or PRSSA National’s 
newsletter and/or blog; and
• Attended PRSSA National Events, including National 
Conference, Regional Conference or National Assembly.

* Active status is the first of three levels for members. PRo Member 
requires two community service events, one fundraising event and 
attendance of half of the business meetings. Star Member requires 
two community service events, two fundraising events, one blog post 
and attendance of all business meetings.

Philadelphia, here we come

 
A little-known fact about 
me is that I am a bonafide 
history buff. I enjoy 
learning about the past as 
a preventative measure as 
well as out of sheer interest. 
Visiting Philadelphia, 
Penn. has been a dream for 
me since the early days of 
studying American history. 
 PRSSA 2013 National 
Conference will be one 
for the history books as 
we lay a “Foundation for 
Innovation” and learn 
from the pros in the field 
of public relations. Of 
course, I am excited about 
the keynote speakers, 

the workshops and the 
presentation our very 
own diversity committee 
will be giving. 
 What I have learned 
after three short years 
involved in PRSSA at 
LSU is simple — follow 
your passions and pursue 

what you know you will 
enjoy. Therefore my plan 
is to attend as many 
workshops and seminars 
as possible, network with 
the best and brightest in 
the industry, and enjoy 
Philadelphia while I’m at 
it. 
 Perhaps I’ll discover 
a way to incorporate my 
passion for history into 
the intricacies of public 
relations. Maybe I’ll even 
touch the Liberty Bell. 
(Probably not, though, 
considering it’s a national 
monument.) 

 
 
I can guarantee that the 
members of PRSSA at 
LSU who attend this 
conference will implement 
new strategies, new ideas 
and new passions to ensure 
the success of the Chapter. 
 I’m ready to visit the 
Penn Museum. I’m ready 
for a Philly Cheesesteak 
from Pat’s. I might even 
take the time to check 
out a Philadelphia Flyers 
hockey game while 
in the city. Regardless 
of which recreational 
decisions I make, I will be 
implementing what I’ve 
learned in everything I do 
for PRSSA at LSU.

                             

Follow @PRSSANC to 
find out more about the 
conference.

T SHIRT DESIGN

NATIONAL CONFERENCE 
CHECKLIST

Bring business cards, 
résumés, etc. 

Create a personal itinerary 
including which workshops to 
attend.

Pack business professional 
attire.

Download Uber, a personal 
driver assistant app.

Bring gently used donations 
for the Career Wardrobe 
Community Service Initiative.

Pack comfortable clothes for 
the plane ride.

by Erin Kenna

T shirts will be $15 and can be paid onling via PayPal or by cash/check. 
Please bring payment to Dr. Moore’s office in 426 Hodges Hall. 



NOTES:

Website: www.prssalsu.com
Email: prssalsu@gmail.com

PRSSA at LSU @PRSSALSU
#geauxPRSSA

PRSSA LSU

PRSSALSU PRSSALSU


