
     “What are you doing after graduation?” is 
the dreaded question that almost every senior 
hates being asked, unless they are one of the 
fortunate few who actually have set plans post-
graduation.
 As one of the unfortunate seniors, I 
search day-in and day-out for opportunities 
that best fit my personal mission, vision and 
value statements, an idea proposed by Salman 
Solutions CEO Samira Salman. 
 Every morning I receive an influx of 
emails filled with information about available 
positions within the public relations and 
marketing industries with which I read 
through and wisely choose to apply for or 
simply skip over.
 It’s no surprise that I’ve sent out multiple 
resumes and cover letters without any type 
of response to jobs I could only dream of 
having. To balance out my applications, I find 
myself applying for jobs or positions within 
companies that I truly have no desire of 
working for. 
 On April 2, I was scheduled to partake 
in my first interview for a full-time job offer. 
Needless to say I accepted the interview offer, 
but it seemed that I didn’t have the usual 
support from my mom. “Do you really see 
yourself in sales, Emily?” she asked. I told her 
that it wasn’t the job offer that I was interested 
in; rather, the experience of interviewing 
intrigued me.
 

 Aside from the one internship and two 
part-time jobs in high school and college that 
I actually had to sit down and interview for, 
I have very little experience when it comes to 
speaking one-on-one with a future employer. 
That scared me a little. Networking is one 
practice that pre-professionals are thrown into 
on a weekly basis. Interviewing, at least in my 
opinion, is a different ballgame.
 Now some might think, “Why waste the 
time of that employer if you know you won’t 
take the job?” In my head, it’s simple: either 
they’ll never know that I had a pre-conceived 
notion that I didn’t want to work for them, or 
I’m doing them a favor as well. 
 As much as being interviewed by a 
potential employer helps me, it can also prove 
to the employer what he/she may or may not 
need for their company when searching for 
the special someone to fill the position.
 Just like anything else in this crazy, public 
relations world, it takes practice. So why 
should interviewing be any different? 
 Applying for jobs or internships that you 
may not necessarily love to do will only make 
you a better future employee. It also gives you 
a chance to practice some interviewing skills 
to make sure that you land that dream job as 
well as gain insight for what some employers 
may ask you.
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The importance of an interview 

Read a HUTO recap from one of our members, p. 2

April 10: Personal 
branding and ethics with Sadie 
Wilks and Kristi Williams at 
6 p.m. in 130 Nicholson 

April 22: PRAL Baton Rouge 
meeting - Back to School: 
Learning about the Current 
PR Curriculum at 11:30 a.m. at 
Juban’s Restaurant; cost is $10 
per student for “Early Bird”  

April 24: Owning your own 
firm with Matt Dardenne and 
Joe Martin at 6 p.m. in 143 

May 1: End of the Year Social, 
time and location TBA 

By Emily Beck, PRSSA at LSU vice president

Research leads to 
passions, p. 12



Dear members,

This is the last 
PRogress Report 
that I will be a part 
of… I can’t believe 
it. To say PRSSA has 
been a huge part of 
my college career is 
an understatement.  

     Even the PRogress 
Report has played a 

great role in my time as a PRSSA member.
I want to say thank you to every single 

one of you for inspiring and motivating me 
(personally and as your Chapter president) 
to do more. Looking back at where our 
Chapter was when I started on the executive 
board in 2012 is like looking at baby photos. 
Our Chapter has completely transformed; 
as a result, I have also.

My hopes are that PRSSA at LSU 
has helped you transform in some way, 
too. Whether that was writing for our 
publications, volunteering, being in 
ImPRint, attending conferences or 
professional development opportunities — 

I hope you have been able to gain valuable 
experience and knowledge you can’t get in 
the classroom.

Remember to keep in touch with our 
graduating seniors; and graduating seniors, 
remember to keep in touch with us.

 We will all be working with each other 
some day, so even if you didn’t get to know 
a fellow member personally, you know you 
still have one thing in common: You have 
overused the hashtag #geauxPRSSA. 

Our seemingly large Chapter of 144 
members is actually relatively exclusive. 
It exists to assist you while still in school, 
but the relationships you make through the 
organization will always be there when you 
graduate, too.

Come celebrate the year with me at 
our end-of-the-year social on May 1. Stay 
posted on our website and social media for 
all of the information.

Best of luck to you on finals and 
through your future endeavors. 

Sincerely,
Paige
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By Paige Weber, PRSSA at LSU president

Paige Weber

Who to follow: Letter from the President

     PRSSA at LSU held Hollywood 
Under the Oaks from Friday, March 
21 through Sunday, March 23. Holly-
wood Under the Oaks was this year’s 
region 5 conference, held here on the 
LSU campus, primarily in the Jour-
nalism Building.     
       The title derives from the fact that 
Louisiana is now an entertainment 
industry heavyweight, producing a 
slew of films in the past few years. As 
an attendee, I can candidly say that 
the conference was a definite success.    
At the conference, there were two 

keynote speakers and several speakers 
in various breakout sessions. Nicole 
Garner, CEO of The Garner Circle, 
Garner’s own public relations firm, 
and Lauren Berger, founder of Intern 
Queen, Inc., drew the most attention 
— after all, they were the keynote 
speakers. 
      Garner shared on how to make 
you and your organization stand 
out. She even touched on the variety 
of fields under the public relations 
umbrella. The main idea to take from 
Garner is that as a public relations 

practitioner, you must be unique. 
Creating a paradigm shift is a must, 
so you need to stand out. 
      As for Berger, in giving her advice 
for obtaining internships she made 
it very clear that you need to take 
risks in order to get what you want. 
Furthermore, do not be scared of 
rejection. Everyone gets rejected and 
you cannot dwell on that. 
      The social media feedback on 
both ladies’ presentations was re-
sounding. My Twitter timeline was 
full with tweets about how incredible 
they both were — and the tweets did 
not stop there. 
       My timeline was also filled with 
tweets gushing about the breakout 
session speakers and the conference 
as a whole as well. I had a fantas-
tic time and everyone else did, too. 
Thanks to everyone who made this 
happen, and thanks to all who came 
out.

By Ti Dillard, Manship freshman 

Hollywood Under the Oaks a success

The Hollywood Under the Oaks Committee poses with Nicole Garner

@PRSSANational
@ManshipSchool

@ImPRintCommLSU
@PRSA

@PRSABatonRouge
@PRALBatonRouge

@sadiepr
@kbwilliams100

@MattDardenne
@LABI_biz

@RedSixMedia
@deedroberts
@LexiVerret

@FrannyBrew
@shaundajay
@KelseyKing0
@tori_ward28

@RebeccaHerring_
@itscox

@jolenaa_ann
@tay_cee
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PROFESSIONAL PROFILES
Q: How did you get started in your career? 
A: Through PRSA.

Q: What is the most important thing we (as students) should do before entering the workforce? 
A: Gain experience. 

Describe a typical day at work: 
A: Check email. Deal with unplanned happenings. Check email. Plan ahead. Check email. 

Q: What is unique about your organization? 
A: We are the only state-wide association to represent physicians in all specialties and practice type, 
and we’ve been around since 1878.

Q: How do you see public relations developing in the next 5-10 years? 
Radically. As technology changes so do our methods and messages.

Q: What is your favorite book? 
A: Currently, Game of Thrones.

Wilks is the vice president of administration and communication for Louisiana State Medical Society. Her 
role includes oversight of internal and external communication, event planning and coordination and project 
management for programs and research initiatives of the medical society, as well as staff management. She 
has 15 years of experience in nonprofit communication and administration. She obtained her BA in mass 
communication with a concentration in public relations from the Louisiana State University Manship School 
of Mass Communication in December 1998. She earned her national Accreditation in Public Relations in 
2009.

Sadie Wilks, 
vice president of 

administration and 
communication for 

Louisiana State 
Medical Society

Kristi Williams, 
vice president of 

communications at 
Louisiana Association of 

Business & Industry

Q: How did you get started in your career?
I started with the parks department. They needed someone with a public relations/political 

communications mindset to help them pass tax renewals.
  

Q: What is your favorite part about being in the public relations field?
 Getting to work with students who are just starting out.
 

Q: What is the most important thing we (as students) should do before entering the workforce?
 Write, write, write. You will need the practice to generate quality content.
 

Q: What is unique about your organization?
 We are our state’s chamber of commerce. We are an umbrella organization of all of the 

pro-business organizations in Louisiana.
 

Q: How do you see public relations developing in the next 5-10 years?
 Marketing and public relations are blending now. You’ll need to know marketing tactics, as well as campaign management. 

If all you know is public relations, you’re going to find it hard to adapt.

Williams joined LABI as their vice president of communications during the summer of 2012 as part of a tech-
nology initiative. Prior to that, she was the communications director at BREC, the local parks and 

recreation commission. While at BREC, Kristi received national and regional awards for her 
communications programs. She is an accredited public relations practitioner with 21 years of public relations 

experience. Kristi serves in multiple leadership positions with PRSA and SPRF. She taught public relations 
writing as an adjunct instructor at LSU during the fall semester. Her undergraduate degree is from LSU in 
political science. She recently defended her thesis for a Master’s degree in mass communication specializing 

in political communication, and will graduate in May 2014. She is member of the Cherokee Nation and the 
Delaware Nation, and a native Kansan. She is married to David Williams and has one son, Tobin.
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PROFESSIONAL PROFILES
Q: How did you get started in your career? 
A: I always loved creative writing and filmmaking. When I was a sophomore at LSU, I became 
commercial producer at Tiger TV where I wrote, directed and edited commercials for real clients. I 
did well in my capstone course and started Red Six Media a month after graduation. 

Q: What is the best piece of professional advice you’ve received? 
A: Work with the most talented people you can afford. Know your ending before you begin, especially 
relating to TV commercials. 

Q: What is the most important thing we (as students) should do before entering the workforce? 
A: Get a good internship in the field that interests you and/or find a mentor whom you respect. 

Describe a typical day at work: 
A: Twenty-five percent client meetings/client management, 25 percent creative thinking and writing, 25 percent video 
producing/editing and 25 percent emailing and browsing the Internet and other sources for information. 

Q: What is unique about your organization? 
A: All owners and employees are under the age of 28. 

Dardenne co-founded Red Six Media in 2009, one month after receiving his undergraduate degree in mass 
communication from LSU. He helped grow Red Six Media from a start-up in a business incubator to an 
award-winning agency in the heart of downtown Baton Rouge. Dardenne was born and raised in Baton 
Rouge, and he is a passionate fan of LSU sports and Louisiana seafood. 

Matt Dardenne, owner 
and creative director of 

Red Six Media 

Joe Martin, owner and 
creative director of 

Red Six Media 

Martin is from Dallas, Texas. He has always been involved and intrigued with creative endeavors. He went to 
LSU for architecture originally and ended up in advertising, specifically creative concept/design. 

Red Six Media proved to be a challenging but fun way to pursue these passions. 

Q: How did you get started in your career?
I’ve always been drawn to creative fields, design in particular. 

  
Q: What is the best piece of professional advice you’ve received? 

A: Work hard, play hard. Also: it takes a long time to get good at something, 
so when you do...charge for it. 

 
Q: What is the most important thing we (as students) should do before entering the 

workforce?
 Learn some additional skills and find specific things you love to do. 
 

Describe a typical day at work: 
 A: Anything from doing low-intensity level graphic design to managing a large project. 

There are usually plenty of meetings and lunch has to fit in somewhere as well. 
 

Q: What is unique about your organization? 
A: We are young and tackle large clients with a small business mentality. 

Q: What is the coolest experience you’ve had while at your current job? 
A: Winning a design award was very gratifying, but my favorite experiences include pleasing clients due to

 solid design and creative work. (Cheesy, but true). 

Q: Who inspires you the most? 
A: My parents. They are also small business owners who know how to have fun. 



 “Travelling shapes youth.” 
This French saying couldn’t be 
truer. During my Master’s degree 
in international and intercultural 
communications I was able to get 
an internship for a marketing/
public relations agency in Wales, 
United Kingdom. Wanting my 
career to be very international-
oriented, this seemed like a 
golden opportunity. 
 During those three months 
I learned about many things, 
but someone who accepts an 
internship abroad has to be 
prepared to fight upstream in 
many ways. 
 If you are thinking about 
pursuing an international 
internship, here are a few things 
to know before taking the big 
leap (from firsthand experience). 
 First of all, research the 
country/city you are going to. 
I knew Great Britain had many 
dialects and accents, but I had 
no idea Welsh was actually the 
region’s official first language 
and that business is primarily 
conducted in Welsh. 
 If you do not speak the 
language to begin with, make 
efforts to show your interest by 
taking a few classes to learn more. 
It is always greatly appreciated, 
especially from English-speaking 

natives, to make your office 
aware you are willing to embrace 
and understand the culture. 
 Know that in Europe 
particularly, internships are three 
to six months long and full-
time.  According to my personal 
experience, the European work 
environment is less relaxed than 
in the US. They will implicitly, 
but strongly, let you know you 
are at the bottom of the ladder. 
 Finally, remember that you 
are representing your country 
and your behavior will affect how 
the company you are working 
for will think of hiring other 
foreigners. 
 I would encourage anyone 
to do an internship abroad. This 
experience will teach you several 
valuable skills headhunters are 
always looking for: discipline, 
adaptability and open-
mindedness. 
 It will be a great resume 
builder and a fantastic 
opportunity for international 
networking.  

                       
Sarah received her Master’s degree 
in intercultural and international 

communications. 

She is a junior majoring in art 
history at LSU.
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1.  Initiate and complete at least one 
community service project.

2.  Strengthen your relationship with 
your PRSA sponsor Chapter.

3.  Give attention to ethics in at least 
one Chapter meeting.

4.  Confirm that at least one Chapter 
member applies for an individual 
National PRSSA scholarship or award.

5.  Confirm that your Chapter applied 
for at least one national      PRSSA 
award.

6. Conduct a high school outreach 
session and/or promote Affiliate 
membership to a nearby community 
college.

7.  Confirm attendance by at 
least one Chapter member at 
National Conference, National 
Assembly, a Regional Conference or       
Leadership Rally.

8.  Gain positive attention for your 
Chapter in at least one campus 
or community publication or           
other media.

9.  Extend an invitation to students/
faculty from other disciplines to    at-
tend at least one Chapter meeting.

10. Confirm that at least 10 percent 
of your graduating seniors applied for 
PRSA Associate Membership.

PRSSA Star Chapter 
Award Requirements:

One of our initiatives this year is to win 
the PRSSA National Star Chapter Award. We 
won the award at the 2011 and 2013 PRSSA 
National Conference and plan to win it again 
in 2014. We would appreciate your help in 
achieving this goal.

In order to win the award, Chapters 
must complete eight out of the 10 criteria and 
submit an application to PRSSA Nationals:

Travelling — for an internship — shapes youth  
by Sarah Finot, LSU junior and PRSSA at LSU member

Sunset over the Menai Bridge in the city of Bangor, Wales, where Finot’s 
internship took place.
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ACTIVE POINT SYSTEM

    To be considered an active member of PRSSA, dues 
must be paid and five points must be earned by the end 
of the semester.  Active members are eligible to run for 
officer positions and are able to receive awards given 
at the end of each semester.  Active members will also 
have access to PRSSA National Conference funds and 
in-state & out-of-state agency tours. Each activity is 
worth one point:

• Attended a business meeting;
• Participated in a volunteer effort or service project;
• Involved in affiliated student-run firm, ImPRint 
Communications; 
• Involved in a committee formed by the executive board;
• Assisted in fundraising for PRSSA;
• Attended a PRSSA workshop or special event;
• Wrote an article for PRSSA at LSU’s or PRSSA National’s 
newsletter and/or blog; and
• Attended PRSSA National Events, including National 
Conference, Regional Conference or National Assembly.

* Active status is the first of three levels for members. 
PRo Member requires two community service events, one 
fundraising event and attendance of half of the business 
meetings. Star Member requires two community service 
events, two fundraising events, one blog post and attendance 
of all business meetings.

FIND AN INTERNSHIP

   PRSSA at LSU wants to 
help you find the perfect 
internship. We have a variety 
of postings listed on the 
website, and companies 
reach out to us each day for 
prospective interns. 
   To find available internships 
on prssalsu.com, use the 
drop-down “Membership” 
menu and click “Internships.” 
Please contact an e-board 
member for the login 
information. Remember, these 
internships are available only 
to you as PRSSA at LSU 
members.   
   PRSSA National also provides internship listings 
within its Internship Center (prssa.org/career/
internships).  Take the opportunity to research your 
options and find the perfect internship. 

Photo courtesy of PRSSA 
National

     I remember my first PRSSA meet-
ing like it was yesterday. I didn’t really 
know what I was getting myself into, 
but that first meeting changed my life 
forever. I learned so many new things 
and became excited for my future 
profession. 
     At the end of my freshman year, 
I knew I wanted to give back to this 
organization. I wanted to serve as a 
mentor to other students and make 
an impact on our Society, so I decid-
ed to run for the 2011-2012 executive 
board. After serving PRSSA on both 
the Chapter and National levels, I 
have learned a lot about leadership 
and have seen our Chapter achieve 
success year after year—but it wasn’t 
always easy.
     I had heard of the term “ethics” 
before, but never really understood 
what it meant until an unethical 
situation was staring me in the face 
my first year on the PRSSA executive 
board. I learned that people can ma-
nipulate you as long as you let them 
and that having integrity will earn 

you respect in the eyes of your peers. 
I also learned that leaders don’t sit 
idle—the solve problems directly and 
stand up for what they think is right. 
If you find yourself stuck in the mid-
dle of an unethical situation, don’t be 
afraid to trust your gut, seek help and 
speak out. 
     As PRSSA members and future 
public relations professionals, it is 
our duty to act ethically. Don’t forget 
who you represent — your clients, 
your company, and most importantly, 
yourself. Think about how you want 
to be remembered and practice what 
you preach. 
     All that seriousness aside, here 
are a few more tips to remember as 
you continue your membership with 
PRSSA:
• Don’t be afraid. Think you’re too 
young as a freshman to run for execu-
tive board? Do it. Think you’re too 
unqualified for the internship of your 
dreams? Apply anyway. Fear holds us 
back. Step outside of your comfort 
zone and you’ll be surprised at what 

you can achieve.
• Pay it forward. I received my first 
internship because I connected with 
a graduating senior. She put in a good 
word for me, and I was so thankful to 
be chosen. From then on, I made sure 
to help my friends and fellow mem-
bers in the same capacity.
• Network. You get out of PRSSA 
what you put into it. If you’re not 
reaping the benefits, think about how 
much time you’re actually contribut-
ing to PRSSA. If you sit in the back 
at every meeting and don’t talk to 
anyone, don’t wonder why you’re not 
making any friends or making con-
nections. If you sign up to volunteer 
at events and connect with profes-
sionals, you’ll start seeing results.
     As a senior graduating this May, 
the PRSSA chapter of my life will 
close but a new one in PRSA will 
open. I’m so excited for what the 
future holds, and I know that PRSSA 
has prepared me for it. I hope to see 
all of you in PRSA. 

                                                      

Lessons learned from a senior By Mallory Richardson
Publications Editor-in-Chief: PRSSA National
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WELCOME NEW LEADERSHIP

2014-15 PRSSA at LSU Executive Board members:
Back row (left to right): De’Andra Roberts, Lexi Verret, Francesca Brewer, Shaunda Johnson and Malena Moreau

Front row (left to right): Sally Cox, Kelsey King, Tori Ward and Rebecca Herring

Bring your “A” games

     I have just a few words of advice to share with our new e-
board members. You have big shoes to fill and I want you to be 
prepared to fill them. So here are a few things you should know 
going into 2014-2015. 
     I expect professionalism at all times (even when not at 
PRSSA functions). You are now a reflection of PRSSA at LSU – 
make us look good. Early is on time. Coming prepared means 
your work is completed, edited and given feedback on BEFORE 
the deadline. Dress like you are the new hire at Edelman or 
Ketchum. 
     You are now the leaders of this organization. There is no 
Plan B – you ladies are it. Part of being a leader is making a 
positive impact on others. Use your time to look for “junior 
leaders” and start mentoring them to take over. Give them op-
portunities to lead, succeed, develop skills and even fail. Never 
pass the buck (or the blame). I need you to lead by example, 
listen to, support, encourage and communicate with 
our members.

So suit-up and bring your “A” games, 
this stuff is about to get real.

-Jensen

Dr. Jensen Moore-Copple, 
PRSSA at LSU faculty adviser

We want to welcome and introduce the newly elected 2014-15 PRSSA at LSU Executive Board through a 
series of wills, advice and well wishes for a successful year. Read what current members have experienced 
and their words of wisdom for the incoming leaders, and read what incoming leaders plan to implement.



     When the votes revealed that I 
would be the president of PRSSA 
at LSU for the 2014-2015 academic 
year, I literally wanted to scream
(I may have). 
      I just feel so incredibly blessed 
and honored to have been elected, 
and for that I thank you all. Next 
year I want to increase our mem-
bership and further diversify our 
Chapter by reaching out to more 
underclassmen and males. We 
need more male representation to 
add diversity.
     I also want to present oppor-
tunities for shadowing speakers, 
as well as host more professional 
development events.  

     I also hope to delve deeper into 
the many areas of public relations 
so that meetings appeal to all 
members. 
     And last, everyone seems to 
be excited about a possible gala 
that would allow you all to use 
everything you will have learned 
throughout the year to better con-
nect with top-notch professionals. 
I really feel like next year is go-
ing to be one to remember, and I 
hope everyone is as excited as I am 
about it.

-De’Andra Roberts
(Incoming Chapter President)
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Lexi, 
     Give it your all. Being part of the executive 
board is an honor in itself, but my personal ad-
vice is to do beyond what is originally expected 
of you. 
     For every position there are necessary duties, 
but if you give 120 percent to make this experi-
ence the best it can be for not only yourself but 
also every other board member, you will make 
an outstanding impact on the Chapter and 
within the Manship School. 
      Be proud of the Chapter and how much 
progress it has made, but let it be a top priority 
to make even more positive strides.     
      Often times you’ll feel overwhelmed, 
stressed and maybe even as if you want to give 
up, but keep pushing forward because your 
hardwork will be recognized, and you’ll be 
extremely proud of your accomplishments in 
the end.
-Emily Beck (Outgoing Chapter Vice President)

Dee,
     Being Chapter president can be a lot like 
being in a relationship (not that you’ll have 
time for one in the midst of everything 
you’ll be doing). 
     First you go through the honeymoon 
phase — excitedly answering emails as 
quick as they get in your inbox, trying to 
attend all committee or Campus Life meet-
ings as possible and doing everything you 
possibly can to make the members happy. 
     As time goes on, there will be a ton of 
ups and, of course, a handful of downs. 
Have friends you can call for advice or stay 
up late with trying to get everything fin-
ished and/or figured out. Remind yourself 
why you wanted to do this in the first place 
(and don’t let yourself forget it — this is 
key). It really can be one of the best things 
to ever happen to you in college.
     Even though you know there is a set 
break up date — May 31, 2015 — don’t let 
the relationship (job) go stale. It’s seriously 
a commitment that doesn’t end until the 
calendar  says you are done. Do whatever 
you need to do to stay motivated and 
succeed. The good news is there is just as 
much happiness as there is heartache in the 
end. Maybe even a little more in your case, 
considering I know you will succeed in so 
many ways.

Best of luck,
Paige Weber (Outgoing Chapter President)

Immediate Past President Mallory Richardson, 2013-14 PRSSA at LSU Chapter 
President Paige Weber and 2014-15 Chapter President De’Andra Roberts 

     I am so excited to serve as the 
2014-15 Vice President of PRSSA at LSU. 
We have such a wonderful Chapter, and 
I am honored to represent and serve our 
members. 
     One thing I hope to contribute during 
my time vice president is to provide more 
professional development opportunities 
and workshops to our members. 
      Professional networking is something 
that used to overwhelm me, but with 
preparation it isn’t as scary. Practice is 
the only way to improve your networking 
skills. I would like to offer members an op-
portunity to practice before, so when it is 
time to actually get out there and network 
they feel comfortable.     
      Finally, I cannot wait to serve with my 
fellow 2014-2015 E-Board members. I’m 
sure we will make a fabulous team.
-Lexi Verret
(Incoming Chapter Vice President)

Emily Beck and Lexi Verret
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Francesca, 

     The year is going to fly by, and you realize 
you have found you’re groove right as the new 
e-board is elected. But that is part of the learning 
process. Take the drive and passion you feel right 
now and remember it. 
     When times get tough because you have a mil-
lion and one things on your plate, think back to 
the reasons why you ran for the e-board and the 
excitement you had for the upcoming year. Use 
that emotion to fuel you through and continue to 
help the PRSSA at LSU Chapter flourish. 
     Next year is going to be amazing and I cannot 
wait to see what all the PRSSA at LSU Chapter 
will be able to accomplish. From everyone’s elec-
tion speeches alone, there are so many new and 
innovative ideas that will be beneficial for the 
Chapter when implemented. Continue to spread 
the #PRSSAlove and show people what PRSSA at 
LSU can do.  
-Anna Long (Outgoing Chapter Secretary)

Hi all,
     I’m Francesca and I will be your secretary for next 
year. I’m so honored to represent our Chapter and can’t 
wait to get to know our members even more. 
     I am extremely proud of our Chapter and I can’t wait 
to see what we can accomplish next year. See you all 
soon. 
-Francesca Brewer (Incoming Chapter Secretary) 

Francesca Brewer and Anna Long

Dear Shaunda,
     I leave to you the sacred trust of 
our beloved PRSSA members. They 
will now look to you when they 
need to know how much dues cost.    
     They will believe in you to get 
their funds to the appropriate 
locations. They will trust in you 
to make a reasonable budget. But 
most importantly, they will look to 
you for reimbursements. 
     In times like these I beg you to 
please open yourself to them. Take 
care of their needs, and be available 
to them when they call for your 
assistance. 
     The funds of our great organiza-
tion rest in your hands, and I know 
you will guard them with your 
every being. Not only that, but I 
trust that you will pour your heart 
and soul into whatever committee 
you will be running. 
     Think creatively, make an impact and make re-
lationships with your members. They will become 
your family and your backbone. I leave this posi-
tion to you with total confidence because I know 
you will be nothing less than great. 
With love,
De’Andra Roberts (Outgoing Chapter Treasurer)

     I am extremely excited for the op-
portunity to serve an organization that 
has made me into the public relations 
practitioner that I am today. 
     I am looking forward to a great year 
based on the fine selection of executive 
board candidates chosen for the 2014-
2015 school year, and congratulations to 
the new executive board.     
     As treasurer I want to motivate 
members through my own conduct; 
continue the development of members’ 
leadership skills and professionalism; 
encourage understanding of current 
theories and procedures of public rela-
tions; provide more opportunities for 
members to become acquainted with 
their peers and professional practition-
ers; and instill professional values of 
advocacy, honesty, expertise, independ-
ence and fairness. 
     Most of all I want to manage the 
organization’s funds efficiently so that 

each and every member is able to enjoy the fruits of their labor.  
     Congratulations to the graduating seniors, may you take your 
skills and expertise from PRSSA and blossom in your career.

Thank you and may you all have a great semester.
-Shaunda Johnson
(Incoming Chapter Treasurer)

De’Andra Roberts and Shaunda Johnson
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     I can’t wait to serve as the 
public relations director of 
PRSSA at LSU. 
     My first goal for my position 
is very simple: make us known. 
We are such an awesome organi-
zation on campus, and I want 
everyone to know that. 
     I will do my best to make 
sure PRSSA National and LSU 
are aware of all of our events 
and our success. Another one of 
my goals is to get our members 
more actively involved. 
    I’m determined to increase 
participation from members for 
The PRogress Report. I’m very 
excited for another year and I’m 
looking forward to working with 
all of you!
-Kelsey King 
(Incoming Chapter PR Director)

Kelsey, 

    My advice isn’t extensive, but 
it is something I have learned 
through trial and error as the 
public relations director. 
    Refer to the foundational 
rules of public relations — tell a 
story and tell it effectively. Uti-
lize the skill sets you’ve learned 
in Manship classrooms as well 
as throughout your experiences 
with internships.
    Set goals and follow an action 
step plan. Follow up with con-
tributors constantly, reach out to 
each corner of the membership 
and be a mentor when members 
ask questions. Have fun while 
you’re at it, too. 
-Erin Kenna
(Outgoing Chapter PR Director)

Erin Kenna and Kelsey King

Tori, 

    I leave you my quick wit, my love for social 
media, my knack for squeezing the most 
information I possibly can into 140 charac-
ters or less and my Wordpress web hosting 
abilities. 
    May you always remember to proofread 
your content calendars and never forget to 
promote an event among everything else. 
Create infinite folders and organize to the 
best of your abilities — it helps. I wish you all 
the best during your reign. Call if you need 
advice, help or simply need to have a melt-
down. 
    I will miss watching PRSSA at LSU’s mem-
bers interact on social media. Knowing you 
are inspiring conversations, or answering 
questions and giving feedback to those seek-
ing interaction with the Chapter is priceless. 
    I will miss watching our following grow, 
and I will miss feeling like I am helping eager 
young professionals along in their public 
relations journeys.  I will also miss spending 
consistent amounts of time with the incred-
ible 2013-2014 executive board.  
#LovePurpleLiveGold 
-Rowan Knight
(Outgoing Chapter Digital Media Director)

Rowan Knight and Tori Ward

    I am so incredibly honored and excited to serve as your 
2014-2015 digital media director. My goals for this posi-
tion are to maintain a strong interaction with PRSSA at LSU 
members via digital media, host more Twitter chats and high-
light outstanding members and their achievements on social 
media. 
    I am so looking forward to working with the exceptional 
group of women that make up our new E-Board. I truly 
believe PRSSA at LSU will be taken to a new level in the next 
year. Let’s stay trending.
#GeauxPRSSA 
-Tori Ward
(Incoming Chapter Digital Media Director) 
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    Pictures capture the impor-
tant events in our lives and pre-
serve them forever to be looked 
on and remembered for the rest 
of our lives. 
    As historian I can’t wait to 
provide tangible reminders of 
all the fun, friendship, network-
ing and service that members 
participate in during the up-
coming year with PRSSA. 
    I hope to get to know every 
member I can and help them 
make and keep fond memories 
of their experience and time as 
a member of PRSSA. If you ever 
need anything always feel free 
to reach out to me because I am 
so excited to help serve all the 
members in any way I can.
-Rebecca Herring 
(Incoming Chapter Historian)

    I, Alli Bixler 2013-2014 
Chapter historian, being of 
sound and disposing mind 
leave my point-and-shoot 
camera and flip video cam-
era to Rebecca Herring, 
2014-2015 Chapter his-
torian, for the purpose of 
documenting Chapter hap-
penings through them. 
    I also give and bequeath 
the responsibility of sharing 
said documents on related 
social media platforms. 
    In witness whereof, I have 
set my hand to this Last Will 
and Testament. 
-Alli Bixler
(Outgoing Chapter Historian)

Rebecca Herring and Alli Bixler

    As I said in my speech when I thought I 
wasn’t graduating early and still had time 
with PRSSA; this organization has shaped 
me into a young professional. 
    Without it, I would not have been con-
stantly pushed to do my best. I would have 
done fine on my own, but being a part of this 
executive board has help hone me into an 
adult. 
    I am thrilled to be graduating earlier than 
expected, but I have truly enjoyed my time 
at LSU and will forever cherish the experi-
ence and friendships I have gained through 
PRSSA. 
    I am extremely blessed and lucky. Follow-
ing my position afterward is Sally Cox who 
I have complete faith in. Sally has already 
expressed to me her excitement to continue 
doing two service events a month and stay-
ing involved in both the Baton Rouge and 
LSU community. 
    I know she will continue our commitment 
to teach our members stewardship and I am 
so glad she is taking on this role. I wish the 
best of luck to the incoming executive board 
members and I know they will only continue 
the legacy that PRSSA is striving to leave 
here at LSU.
-Malena Moreau
(Outgoing Chapter Service Director)

Malena Moreau and Sally Cox 

    After returning from my internship in Colorado last sum-
mer I knew I was interested in the chance to run for service 
director. As cheesy as it sounds, I have always had a passion 
for service, and despite what some people think it really can 
be fun.
    One thing I would like to accomplish is increasing attend-
ance at service events. I hope to hear from all of you to learn 
about what type of events you would be interested in partici-
pating in so we can make an impact together. I am beyond 
excited for the opportunity to plan fun service events for our 
Chapter and can’t wait to see all of you there.
-Sally Cox
(Incoming Chapter Service Director)
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    As a graduating senior, I will my love and passion for 
this university, my desire to always grow, both personally 
and professionally, my excitement for the field of public 
relations, my dedication to all projects I commit to and my 
belief in hard work to all current and future members of 
both PRSSA and ImPRint Communications.
-Megan Gibbs (Outgoing ImPRint Co-Director)

    I will to you my confidence. I hope that you gain con-
fidence in your public relations skills and abilities — but 
most importantly, in yourselves. You hold so much power 
to impact the world of public relations and the students at 
LSU. 
    I will to you the dedication, commitment and drive 
needed to take this organization to the next level. Nothing 
is beyond your reach. Always remember, when you get the 
choice to sit it out or dance, I hope you dance.
-Cyone Batiste (Outgoing ImPRint Co-Director) 

    I am truly honored to serve as the ImPRint Communications co-di-
rector for the 2014-15 academic year. It is determination, commitment 
and a strong work ethic that I will bring to the firm as co-director. 
    I am looking forward to working with Taylor to continue to advance 
and grow our newly nationally affiliated student-run public relations 
firm. 
    I am excited to serve in a leadership position that will allow me to 
professionally and personally develop my firm members as well as 
myself. I believe my characteristic qualities of being responsible, reli-
able and relatable will certainly allow me to excel in this position.
-JoLena Broussard (Incoming ImPrint Co-Director)

    I am so excited to be co-director of ImPRint Communications for 
the 2014-2015 school year. Being a member of the firm for only one 
year has given me the opportunity to grow as a professional and gain a 
lot of experience, which is now part of my resume. 
    As co-director, I want to give that same opportunity to others. I’m 
excited to be a leader and a member of the PRSSA at LSU e-board, and 
while I serve I hope to gain more clients and accomplish great things 
for the firm.
-Taylor Christian (Incoming ImPrint Co-Director)

IMPRINT LEADERSHIP

Cyone Batiste and Megan Gibbs

JoLena Broussard 

Taylor Christian



       
    

 

    I decided to focus my article on the most dreaded 
part of the ROPES process and one of public rela-
tions students’ least favorite classes — public rela-
tions research. I was not looking forward to taking 
MC 3020 last semester, but since the completion of 
the class I have found a new appreciation for 
research.
    Dr. Meghan Sanders was dedicated to teaching 
her students everything they needed to know about 
research. Through her teaching, her passion for the 
subject was very apparent and she constantly shared 
her love for research with her students. She taught 
us the importance of research in public relations. 
We learned everything  — from Qualtrics surveys to 
focus groups and more. 
    In the class, we had to create a research organiza-
tion and conduct research on a societal issue. After 

thorough research, we had to present three messages 
to send out to our publics based on our findings.     
    We presented our messages and data gathered in 
the Holliday Forum at the end of the semester. Not 
only did the class give us thorough research knowl-
edge, but we also learn how to apply that research 
and communicate our research through our 
presentation.  
    By having an open mind during this class, I was 
able to successfully complete a semester-long re-
search campaign with a few of my classmates. Not 
only did we exceed in the class, but our campaign 
was chosen to represent the Manship School of Mass 
Communication at LSU’s first Discover Research 
Day.
    Public relations has many parts associated with the 
field. What I have learned is to not knock something 
until I try it. Although I thought I disliked research, 
I realized its importance and now I actual enjoy the 
research component of public relations.  
    Although research is still not my favorite aspect of 
public relations, I feel very confident in possibly hav-
ing to complete research in my future profession. For 
any advice on MC 3020 or public relations research, 
I suggest contacting my public relations teacher and 
the director of the Media Effects Lab, Dr. Sanders.  

                                                      

Dr. Sanders turns research into passion

Dr. Sanders, director of the Media Effects Lab

By Kelsey King
Manship junior
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ImPRint Communications becomes nationally affiliated
     
      

     ImPRint Communications was recently rec-
ognized as a Nationally Affiliated student-run 

public relations firm by PRSSA National. This 
makes our firm one of 38 Nationally Affiliated 
student-run firms. Our firm had to meet several 
national requirements such as a case study, firm 
history, letter of recommendation from both the 
firm director and the professional adviser and a 
client list with services offered. Now our firm is 
held to higher ethical, accountable and profes-
sional standards. Becoming Nationally Affiliated 
has opened up many doors for the firm, allowing 
us to apply for scholarships and awards.

    “I am so thankful to be a part of such a great, 
hardworking team. ImPRint truly deserves to be 
nationally affiliated and I’m honored to serve as 
co-director,” said Cyone Batiste, outgoing 
ImPRint co-director.

                                                     

ImPRint Communications team 
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